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The authors present a powerful and tested approach that helps managers see a business’s every action
through the eyes of its customers. This approach is organized around the values that matter most to
customers: Acceptability, Affordability, Accessibility and Awareness. Taken together, these attributes are
called the "4A’s." The 4A framework derives from a customer-value perspective based on the four distinct
roles that customers play in the market: seekers, selectors, payers and users. For a marketing campaign to
succeed, it must achieve high marks on all four A’s, using a blend of marketing and non-marketing
resources.

The 4A framework helps companies create value for customers by identifying exactly what they want and
need, as well as by uncovering new wants and needs. (For example, none of us knew we "needed" an iPad
until Apple created it.) That means not only ensuring that customers are aware of the product, but also
ensuring that the product is affordable, accessible and acceptable to them.

Throughout this book, the authors demonstrate how looking at the world through the 4A lens helps
companies avoid marketing myopia (an excessive focus on the product) as well as managerial myopia (an
excessive focus on process). In fact, it is a powerful way to operationalize the marketing concept; it enables
managers to look at the world through the customer’s eyes. This ability has become an absolute necessity for
success in today’s hyper-competitive marketplace.
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From reader reviews:

Eugene Obrien:

Book is to be different for every grade. Book for children right up until adult are different content. As we
know that book is very important for people. The book The 4 A's of Marketing: Creating Value for
Customer, Company and Society was making you to know about other know-how and of course you can take
more information. It is rather advantages for you. The guide The 4 A's of Marketing: Creating Value for
Customer, Company and Society is not only giving you much more new information but also for being your
friend when you experience bored. You can spend your personal spend time to read your e-book. Try to
make relationship with the book The 4 A's of Marketing: Creating Value for Customer, Company and
Society. You never experience lose out for everything when you read some books.

Frank Lantz:

Reading a reserve can be one of a lot of action that everyone in the world loves. Do you like reading book
thus. There are a lot of reasons why people fantastic. First reading a publication will give you a lot of new
data. When you read a e-book you will get new information since book is one of a number of ways to share
the information or their idea. Second, looking at a book will make anyone more imaginative. When you
examining a book especially fiction book the author will bring you to imagine the story how the personas do
it anything. Third, you can share your knowledge to other people. When you read this The 4 A's of
Marketing: Creating Value for Customer, Company and Society, you are able to tells your family, friends
along with soon about yours guide. Your knowledge can inspire the mediocre, make them reading a
publication.

Molly Wilson:

Your reading sixth sense will not betray anyone, why because this The 4 A's of Marketing: Creating Value
for Customer, Company and Society reserve written by well-known writer who really knows well how to
make book that may be understand by anyone who also read the book. Written in good manner for you, still
dripping wet every ideas and publishing skill only for eliminate your hunger then you still question The 4 A's
of Marketing: Creating Value for Customer, Company and Society as good book but not only by the cover
but also with the content. This is one e-book that can break don't assess book by its deal with, so do you still
needing one more sixth sense to pick that!? Oh come on your looking at sixth sense already told you so why
you have to listening to another sixth sense.

Matthew Russell:

As a pupil exactly feel bored to be able to reading. If their teacher requested them to go to the library in order
to make summary for some publication, they are complained. Just tiny students that has reading's heart or
real their pastime. They just do what the professor want, like asked to go to the library. They go to at this
time there but nothing reading seriously. Any students feel that reading through is not important, boring in



addition to can't see colorful images on there. Yeah, it is to get complicated. Book is very important for you
personally. As we know that on this era, many ways to get whatever we really wish for. Likewise word says,
ways to reach Chinese's country. Therefore , this The 4 A's of Marketing: Creating Value for Customer,
Company and Society can make you sense more interested to read.
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